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The fire, which is thought to have started from the
8th floor, spread quickly through the tower block
on Sunday night,
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He used the same business strategy

at the St Louis Post-Dispatch and

sales of the newspaper mounted up until it was
the bestselling newspaper in the country.
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Pulitzer was

the training of journalists at university level.
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the rapid

development of online news media.
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Smartphone owners are

on their mobile devices.
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11. a variety of /varieties of
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when a company wants

to promote a product or service, it often launches

a mass media advertising campaign.
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the brand ambassador,

buy the product.
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3. not only...but (also) ... )%

make them feel more valued

and enable them to see what they are most
interested in, also help companies
target their customers more efficiently to have a
positive effect on sales.
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